
Address 1:

Address 2:

Address 3:

Town/City:

Country: 

Postal / zip code:

Name of Exhibitor

PR company representing exhibitor  
(if applicable)

Bio (Max. 415 Characters including spaces. 
Please include principal contact name for IMM,  

title, company, email, phone. If you are filling 
in the form by hand, please email your bio 

separately to immate@travmedia.com)

To complete and submit this form electronically, you must have Adobe Reader XI (11.0) installed. Download it free here. Alternatively you can print and complete the form by hand and fax/post it to us.EXHIBITO
R APPLICATIO
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ATE INTERNATIONAL MEDIA MARKETPLACE
9-11 May 2014  •  Palm Cove, Queensland  

Please submit the form electronically using the button on the right, or email 
mediamarketplace@tourism.australia.com and we will invoice you

SUBMIT FORM

Please ensure you have read and agree to the exhibitor selection criteria before completing this form.  Please complete the form by typing directly into the fields below and hit SUBMIT FORM at the 
bottom of this page to automatically email the form to us. Alternatively complete the form by hand, scan and return to us using the details below.

Please indicate if you would like to take advantage of 
our sponsorship opportunities.

Primary delegate name

Primary delegate position

ABN or company number 

Primary delegate phone number

Primary delegate mobile number

Primary delegate email address

Secondary delegate name

Secondary delegate position

Secondary delegate phone number

Secondary delegate mobile number

Secondary delegate email address

Tourism Australia ABN: 996 575 487 12. GPO Box 2721 
Sydney NSW 1006. Facsimile: +612 9331 6469

STO Program (One delegate)  
@ $1,650AUD

STO Program (Second delegate)  
@ $850AUD

IMM Only (One delegate)  
@ $950AUD 

IMM Only (Second delegate) 
@ $500AUD 

IMM and New Media Workshop
(One delegate) @ $1,350AUD 

IMM and New Media Workshop
(Second delegate)  
@ $750AUD 

New Media Workshop only @ $350AUD per delegate (please 
indicate number of delegates you wish to attend)

Please select event package:

Exhibitor package

Sponsorship opportunities

Gold Sponsorship Event Lunch

Event Signage Refreshments

Show Program Event Signage

Delegate Bag Inserts / 
Branding

Other (please give details 
below

By pressing SUMBIT FORM, you agree to 
the terms and conditions on p2 

mailto:mediamarketplace%40tourism.australia.com?subject=Please%20find%20my%20completed%20ATE14%20IMM%20application%20form
http://travmedia.com/immate/ATE14-IMM-Event-Policy.pdf
http://get.adobe.com/reader/
http://travmedia.com/immate/ATE14-IMM-Event-Policy.pdf


Terms and Conditions
You agree and understand that in accepting these Terms and 
Conditions you are entering into a formal agreement with 
Tourism Australia and TravMedia for the purpose of being 
Exhibitor at ATE14 International Media Marketplace (the Event).

1.	 DEFINITIONS
Organiser:
Means Tourism Australia, the Australian Government Agency 
responsible for organising the ATE14 International Media 
Marketplace, due to take place from 9 to11 May in Palm 
Cove, Queensland, Australia.

Exhibitor:
Means an Exhibitor contracting to take a stand, sponsorship 
opportunity or other commercial benefit at ATE14 
International Media Marketplace.

Venue Owner:
Means the Hotel Grand Chancellor Palm Cove, the venue 
whose premises the Organiser has licensed for this event 
to take place.

2.	 LAW
These terms and conditions together with any express 
terms agreed between the parties in writing (and including 
by email) between the Organiser and the Exhibitor shall 
form ‘the Contract’. Changes to these terms and conditions 
will only be of effect if they are made in writing and signed 
by an authorised official of Tourism Australia, and shall 
notwithstanding be of no effect if they increase the liabilities 
of the Organiser, or its employees and agents. The Exhibitor 
also agrees that this Contract is subject to the terms of the 
agreement between the Organiser and the Venue Owner, on 
which basis this Event is taking place.

Nothing in this Contract shall create any rights for third 
parties under the Contracts (Rights of Third Parties) Act 
1999. No variation to this Contract shall create any such 
rights unless expressly so stated in any such variation.

The Exhibitor expressly acknowledges that this Contract, 
and the ATE14 International Media Marketplace Event 
Policy (the Policy), constitute the entire agreement between 
the Exhibitor and the Organiser in relation to the subject 
matter hereof and supersedes and extinguishes any 
prior agreements, arrangements or understandings in 
connection with the subject matter hereof. No variation of 
or amendment to this Contract shall be valid unless made in 
writing and signed by or on behalf of each of the Organiser 
and the Exhibitor.

The failure of the Organiser at any time to enforce any 
provision of this Contract or the Rules and Regulations 
shall not affect its rights thereafter to require complete 
performance by the Exhibitor, nor shall the waiver of any 
breach of any such provision be taken as or held to be a 
waiver of any subsequent breach or to be a waiver of the 
breach itself.

This Contract shall be construed in accordance with the 
Exhibitor agreeing to the jurisdiction of NSW.

3.	 PAYMENT
Exhibitors will not be allowed to exhibit at the Event unless 
they have paid in full their fees due on the Booking Form 
within the payment period stated on the invoice sent to the 
Exhibitor. In the case of Exhibitors making a booking within 
the final 30 days before the Event, the invoice must have 
been paid in full at least seven days prior to the event itself 
on 9 May 2014. In the event of total or partial non-payment, 
the Organiser shall be within its legal rights to withdraw 
any support, services or rights from the Exhibitor until all 
outstanding invoices have been paid.

Exhibitors shall be responsible for paying any amounts due 
for support or ancillary services in connection with their 
involvement at the Exhibition, and doing so in line with the 
terms on payment dates (above).

Exhibitors may be required to pay additional costs if the 
Venue Owner, or a Health & Safety Officer so requires it for a 
reason to do with health and safety or to do with the Venue 
Owners’ own terms and conditions. Notice of these costs 
will be provided.

4.	 APPLICATION
Tourism Australia retains the right to reject any application 
for any reason whatsoever or for no reason at all. Applicants 
acknowledge that Tourism Australia is under no obligation 
to accept their application.  

5.	 SPACE
The Exhibitor shall be allocated space at the event in 
accordance with the booking form but shall not be 
guaranteed any particular part of the exhibition floor. The 
Organiser also holds the right to alter the floor plan, after it 
is first published, without giving notice to the Exhibitor. The 
space secured by an Exhibitor may not be assigned, lent or 
given to any other brand than the Exhibitor name identified 
on the booking form, nor many any other benefit secured 
under this Contract be Assigned, lent or given to any other 
brand.

6.	 PROMOTION
Exhibitors may not allow any other brand or person 
unconnected with the Exhibitor’s name as identified on the 
booking form to promote the Exhibitor brand, or any other 
brand, or distribute information relating to the Exhibitor 
brand, or any other brand, at the Event. This shall not apply 
to any subsidiary or connected brands of the Exhibitor that 
are listed on the booking form and which are agreed with 
the Organiser by virtue of the booking form.

7.	 DURATION
The event will operate for three days from 9 to11 May 2014. 
Exhibitors attending the International Media Marketplace 
component of the program are to ensure that their tables are 
manned by nominated staff between 8:30am – 5:30pm on 
Saturday 10 May. 

8.	 ADMISSION
Admission into the Exhibition for Exhibitors shall be by 
personalised name badge. Badges are only to be used by 
the person identified on the badge and are not transferable. 
Badges will feature the exhibitor’s name and the exhibitor’s 
delegate/s names as completed on the booking form.

9.	 EXHIBITS
The Organiser shall be entitled to ask an Exhibitor to remove 
an exhibit or promotional literature if the Organiser believes 
the item is libellous, obscene or otherwise likely to damage 
the good reputation of the Event.

10.	 OCCUPATION OF SPACE
The Exhibitor must have their stand build completed by 
Exhibition opening. Any Exhibitor that has not done so may 
be deemed to have cancelled and may have their space 
reallocated to another Exhibitor. No Exhibitor may vacate 
their stand before the time at which the Exhibition closes.

11.	 LOSS, THEFT OR DAMAGE
The Organiser shall not be responsible for the loss, theft 
or damage to any items brought to the Exhibition by the 
Exhibitor and the Exhibitor’s staff. The Exhibitor is therefore 
advised to separately insure its belongings.

12.	 SHOW PROGRAM
The Organiser shall not be responsible for any errors or 
omissions in the official Show Program.

13.	 CANCELLATION
A completed booking form is deemed conclusive evidence 
of the Exhibitors agreement to pay in full for attending the 
Event. Once completed, the cancellation policy as per the 
Policy will come into effect. 

14.	 INDEMNITY
Unless otherwise stated, the Exhibitor shall indemnify 
the Organiser and its employees and agents against all 

claims, costs, demands, proceedings and losses (including 
negligence) whatsoever made against or incurred by the 
Organiser (or such other persons as aforesaid) resultant 
from the Exhibitor exhibiting, advertising, promoting, selling 
or supplying any goods or services at the Exhibition.

15.	 INSURANCE AND EXCLUSIONS
(i). The Exhibitor must ensure that it has full insurance cover 
including but not restricted to, all risks on its property, 
exhibits or articles of any kind, employers’ liability, public 
liability, product liability and comprehensive protection 
against any loss or damage caused by any circumstances 
whatsoever whether by reason of fire, water, theft, accident, 
negligence or any other causes. The Exhibitor shall insure 
against, indemnify and hold the Organiser together with 
its officers, employees and agents harmless in respect of 
all the costs, claims, demands and responses to which the 
Organiser or any such person may in any way be subject as 
a result of any loss or injury arising to any person including 
members of the public or the Organiser’s, staff, agents or 
contractors or property however caused as a result of any act 
or default of the Exhibitor, its officers, employees, agents, 
contractors, subcontractors or invitees. If the Organiser 
so demands the Exhibitor must provide proof to the 
Organiser that the Exhibitor has adequate insurance cover. 
Exhibitors may wish to take insurance for losses and wasted 
expenditure in the event of the exhibition being cancelled, 
abandoned or curtailed. Exhibitors must ensure that their 
temporary staff and the staff of their agents or contractors 
are covered by public liability insurance. The period for 
which such insurance shall be maintained shall run from the 
time the Exhibitor or any of its officers, employees, agents 
or contractors first enter the exhibition venue and continue 
until they have vacated the exhibition venue and all their 
exhibits and property have been properly removed.
(ii) The Organiser, its officers, employees, servants or 
agents, shall not be liable for any loss or damage (including 
consequential or indirect loss or damage) suffered by the 
Exhibitor, its officers, employees, agents contractors or 
invitees whether such loss or damage arises from breach of 
a duty in contract or tort or in any other way and which shall 
include (but not by way of limitation) loss of profits, loss 
of Contracts, loss of or damage to property or goods of the 
Exhibitor or any person.
(iii) The Organiser shall not be liable in respect of any 
Contract entered into between the Exhibitor and any official 
contractor appointed by the Organiser, for the negligence 
or default of any such contractor or its officers, employees 
or agents.
(iv) Nothing in this Contract excludes or limits the liability 
of the Organiser for death or personal injury caused by 
the Organiser’s negligence or for fraud or fraudulent 
misrepresentation for any other matter which it would be 
illegal for the Company to exclude or attempt to exclude its 
liability.

16.	 POSTPONEMENT OR VARIATION
(i) The Organiser and its respective officers, agents and 
employees shall not be liable for loss, damage or delay 
resulting from acts of God, acts of war, adverse weather, civil 
commotion, strikes or lock-outs intervention or regulation, 
military activity or any other circumstances which shall 
make it impossible or inadvisable to hold the exhibition at 
the time and place provided, and the Organiser reserves the 
right to re-schedule the exhibition at another date and/or at 
an alternative site
(subject to the overriding terms of point ii below). 
Furthermore, the Organiser will not be responsible to the 
Exhibitor should any conflicts or misinterpretations arise 
with the host country, its sponsors, agents or other bodies 
regarding any and all aspects of the exhibition which
may affect the Exhibitors. The Exhibitor is recommended to 
adequately insure their participation expenses in case of 
such cancellation etc. The Exhibitor acknowledges that in 
the event that the exhibition is rescheduled the Organiser 
will have sustained damages and losses as a result and 
the Exhibitor hereby waives all claims for damages or 
compensation against the Organiser. The sum paid to 
the Organiser as fees or otherwise in connection with the 
Exhibition shall remain the property of the Organiser.

(ii) The Exhibitor shall not have any claim against the 
Organiser in respect of any loss or damage whatsoever 
consequent upon the Exhibition failing to be held or being 
cancelled by the Organiser for lack of sufficient support. 
(iii) If the Exhibition is cancelled or postponed for any 
reason then any payment made by the Exhibitor will be set 
against the costs incurred by the Organiser.

17.	 SETTING UP TABLES
(i) The Exhibitor hereby acknowledges that the Organiser 
has appointed official Contractors in conjunction with the 
Venue Owner for the setting up of the event. Where directed 
by the Organiser the Exhibitor must use these Contractors 
for helping set up the Exhibitor’s stand. However, an 
Exhibitor may be permitted to appoint another Contractor for 
design and set-up of their exhibition table, or a sponsored 
stand or other dedicated space, subject to the Organiser 
being formally advised in writing in advance of the Event. 
Stands may only be created after design specifications have 
been approved by the Organiser and Venue Owner.
(ii) Exhibits must not obstruct the view of adjoining 
Exhibitors nor operate them in any manner objectionable 
to other Exhibitors. All lighting within the exhibit must 
be arranged and operated so as not to be distracting to 
adjacent Exhibitors. Video, sound and other technical 
equipment must be operated in a manner that is acceptable 
to the Organiser. The Organiser’s final decision on whether 
any such item is acceptable shall be final.
(iii) The Exhibitor acknowledges that it has responsibility 
for the furniture, fixtures and fittings hired through the 
Organiser or its Contractors and will pay for any damage or 
loss thereto.
(iv) All materials used for building, decorating or covering 
stands must be of non-flammable material. Exhibitors must 
comply with all instructions given by the relevant authorities 
to avoid the risk of fire or any other risk.
(v) The following are excluded from the exhibition without 
prior approval of the Organiser: lasers, explosives, 
detonating or fulminating compounds, and all dangerous 
or harmful substances including priming’s and fireworks 
and all such objects can only be exhibited in the form 
of imitations and on condition that they contain no 
inflammable matter.

18.	 ATTENDANCE
The Organiser is not obliged to assist the Exhibitor, nor 
responsible for obtaining a passport and/or visa, for 
entrance into the country where the exhibition is to be held. 
The fact that the Exhibitor is unsuccessful in obtaining these 
documents from the necessary government authorities will 
not constitute a basis for cancellation of this Contract and 
it is clearly understood that no refunds whatsoever will be 
made. Nor is the price of booking a stand supposed to imply 
any overnight accommodation at the Hotel Grand Chancellor 
Palm Cove or at any other hotel – Exhibitors are responsible 
for arranging their own accommodation and flights. 
The Exhibitor, however, may, subject to the Organiser’s 
approval, substitute another party or company who meets 
the entry and government formalities necessary for entry 
into the country where the exhibition is to be held. Such 
substitution shall be the sole responsibility of the Exhibitor. 
The Exhibitor acknowledges that the Organiser shall not be 
held responsible for the failure of all or any other contracted 
Exhibitors to attend the Exhibition or the failure of any 
number of attendees to attend the Exhibition for any reason. 
Whilst the Organisers shall act in good faith, the name of 
any Exhibitor which may appear on any Show Program or 
stand number or any statement made by or on behalf of 
the Organiser that any Exhibitor is booked to attend the 
exhibition provisionally or otherwise shall not constitute any 
warranty, representation or undertaking by the Organiser 
that any such exhibitor will attend the exhibition or attend 
any particular location.

19.	 SHIPPING
The Organiser and its respective officers, agents and 
employees are not responsible for any loss, damage or 
delay incurred in freight shipments (transport, handling and 
clearing) into and out of the country or to/from the venue in 
which the exhibition is held. Exhibitors must insure against 

relevant loss.

20.	 EXCLUSION OF PERSONNEL
The Organiser reserves the right in its absolute discretion 
to exclude or remove from the exhibition any person whose 
presence is or is likely to be undesirable and the Organiser 
may exercise such rights notwithstanding that any person 
is the officer, agent, employee or Contractor of the Exhibitor 
or otherwise in any way connected or associated with the 
Exhibitor.

21.	 GROUP TABLES
Exhibitors agreeing to book a group of tables – tables where 
the brands involved are in some way commercial connected 
– are responsible for ensuring that all Exhibitors within their 
group are fully aware of and agree to abide by this Contract 
and by the Rules and Regulations.

22.	 DATA PROTECTION
The information on the Booking Form including any 
individual’s name will be kept on computer and used for 
the purposes as registered under the Data Protection Acts. 
The Organiser reserves the rights to vary these terms and 
conditions on reasonable notice to Exhibitors in advance 
of the Event.

23.	 USE OF YOUR IMAGE
By attending Tourism Australia events, you acknowledge 
and agree that Tourism Australia or its agents may take 
photos or recordings of you (Materials) and that Tourism 
Australia, its partners and affiliates may use the materials 
for future promotional and marketing purposes without 
further reference or compensation to you.

24.	 YOUR PRIVACY
Tourism Australia considers the responsible use of personal 
information to be of vital importance. Tourism Australia 
is committed to respecting your privacy. However, we do 
need information from you when you register for events. 
This information may include your name, home or business 
address, phone numbers and e-mail address. Once Tourism 
Australia or its agents receives this information from you it is 
kept in a secure environment.

To enable the event to function in the best interests of 
both exhibitors and media and to maximise business 
opportunities, you agree that the information you provide 
to us in your event application may be distributed to other 
event participants. In addition the information will be 
shared with other organisations with a similar purpose 
to our own, such as state tourist authorities and event 
Contractors for the purpose of event management.

Tourism Australia may also use your personal information 
to contact you in the future for purposes relating to the 
event. By applying to attend this event you agree to provide 
consent for Tourism Australia to contact you for the purposes 
of ensuring a successful event.

For further information on how Tourism Australia respects 
your privacy please view the Tourism Australia External 
Privacy Policy.

25.	 PRIVACY OF OTHER PARTICIPANTS
Tourism Australia may provide you with information relating 
to other event participants. This information is confidential 
and is provided to you for the purposes of the event only. 
The information provided to you by Tourism Australia may be 
copyrighted and cannot be provided to a third party without 
the consent of Tourism Australia and any individuals whose 
information is included. 

Organisers: Tourism Australia, Level 29, 420 George St 
Sydney NSW 2000, Tel: +61(0)2 9360 1111 | Email: abeer@
tourism.australia.com
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